building your brand with those who matter

in the know:

direct marketing
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Whether B2B or B2C, thoughtful and relevant direct mail campaigns can create amazing
results — not just in terms of measurable ROI, but also accelerating the sales cycle and
boosting overall engagement and brand awareness.
Direct mail can be a dynamic and important part of every marketer’s communication mix.
It’s an active tactic that helps you reach new and repeat customers (rather than passively
hoping your new customers will ‘find’ you online). Correctly targeted, direct mail can
be highly relevant and engaging and make an immediate, positive impact on your brand
and sales.
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Challenged to reach your market and grow your share?
Drawing from over 25 years of marketing experience
with clients both large and small, indigoOne helps
businesses connect to their customers and prospects in
meaningful ways — turning your investment in advertising
into increased sales revenue.
From building brand awareness to lead generation
and customer retention, we have helped clients valued
at $20 million to $2 billion grow their customer base.
What can we do for you?

“

You guys have created
a lead-generating direct
mailer series that’s been
our most successful
campaign to date.
We tripled the response
rate of previous
campaigns, and in four
months, closed more
sales than what we
accomplished with our
entire previous year’s

Check out our blog and learn more at indigo-one.com

direct mail program!”
ADP Claims Services Group
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